Writing a Web Survey

April 17, 2010



Purpose of the Web Survey

To identify the web site’s
strengths and weaknesses.

To share ideas from a more
diverse group than just the
web developers.

To help us develop a plan to
steer the continual
development of the website.

To look for new methods to
communicate to our
audience.

Web Survey

Welcome 1o Survey. Please go to wa, com
1o review the the wel site. When answering question’s with a 1-10 bar scale, please crcle a number that
pest describe your resolve. When answering a question with a box, please check the answer that best
describe your feelins. On guestion number @, please review s pages and decide the page that you

ke, being 1 is the best and @ is the worst. Thank you for taking this suresy.

1. Dioes the home page communicate & oear idea?
[1Tz]sT4[sJe]7[&a]& [i0]
Mot clear Clear Wery clear

2. What idea does the home page communicate?
Clualkty Appeal Warety Learning Great emaotion
Sernvice Fun SucoEss \Wealth Life experience
3. Do the colors and shapes maich the webpage concept?

[1[2T3Js[5[e[7[a]e J10]
Mot matching Average Matching

4. What shape, color, or graphis is your faverise? (check the aporopriate baox)
Banner Waords Homepage main mage
Policies Pictures

Gallery
£, Do you believe that all the steps in the buying stage are needed for the consumer?
[1T2]3Js&eJe]7[a]e 0]
Mait wseful Useful Wery useful

&, Order 8 Fnks found on your homepage n sequence of usefuness?

7. Would you most Frely onder products onling, or email us for orders?
[1Tz[sJ4]sJeJ7[&a]& [0 ]
Cnline Ernail

8. Do you feel that the buying process is as easy as most other sites you can buy things on?
[T 2]3Js]s]e]7[a]e [10]
Mot Complete artialy Very Complate

2. After reading the mformaticn, do you feel that R is dear?
[HIEFEEENEEE [ENEREE
ot Clear Somewhat Clear Very Clear

100 Are the Email Addresses easy or hard 1o fnd on the website?
[1Tz]sT4[sJe]7[& & [10]
Hard to Find O Easy io Find




Short and to the Point

Maximum of one page, front
and back

— The longer the survey,
the higher the
Inaccuracy

Ask at least two questions for
each category of questions

— We can verify the
accuracy of the response
by comparing the two
responses

1'. 5 the confact us fafm aseing for tos mush of toc it Informatien™
|3|-1|=-|E|'|f|9|1'2'|
Tl:u-' iz Toa much

12. Is the number one strengih of the webslte the Images or the slie concept?
1]z I3I4I:IEI‘IEI9I1DI
Caoncept Images

13. Does the webslte invalve enough achyity?

[t T=213J4]sJef7 e s [10]
Low aotivity wedium Righ aciivity
14. How often would you eurf ihe webste? Cin one respanse In the days, weess ar mantns category.
[ B N N N N |3|4|
I:lag.-s ETH Maning
15, After wizwing the siie. what value of sales do you fgurs ihis company does?

55000 5500000
£E0.000 51,000,000
§250 000 $5.000 000

1E. Would you do business with ihis company afler viewing iher wabsite?
[ 1] z]35TafsJe]7]e 3 [i0]
Hever Maybe Sure

17. If this was your company would yvou make any changes on the site?
[t ] z2]3f[a]s]ef[v]efe [10]
Mever Maybe For Sure

1E. Would you do business with the web designer on a personal web sita?
[T Tz]3[aJsJe[7vJ]e g [i0]
Mever Mayba For Sure

12, To what genger does the webslle app=al?
|1|:|3|4|5|E.E~;1|:-
fale Female

20. Circle what age group would enjov this stte. Underine your a2 group
[Tz 3c] o] sa] &0 7o0] an] o0]

A0d a one ar bwo sentence comment for the web designer.




Types of Questions

The DIChOtOmOUS QUEStIOn Are you using Internet Explorer to browsse the website
Yes — No Yes No

The Multiple Choice Question

16. After viewing the site, what value of sales do you figure this company does?

$5.000 $500.000
$50.000 $1.000.000
250.000 $5.000.000

The Rank Order Question

4 \What shape, color, or graphic is your favorite? (rank from 1 to 6, with 1 being your favorite)
Banner Words Homepage main image
Policies Pictures Gallery

The Semantic Differential Scale Question

16. Would you do business with this company after viewing their website?
1 2 3 4 ] 6 7 g 9 | 10
Mever Maybe Sure




Types of Questions (cont.)

The Stapel Scale Question

18. Would you do business with the web designer on a personal web site?
S04 -3 -2 -1 0 1 2 3 4 5
MNever For Sure

Open Ended Questions

VWhat one item would you add to the website?




Selecting the Questions

1. Examining Focus

1. Does the home page communicate a clear idea?
1 2 3 4 5 b 7 0 9 [ 10
Mot clear Clear Very clear

2_\What idea does the home page communicate?
Quality Appeal Variety Learning Great emotion
Senvice Fun Success Wealth Life experience




Examining the Art

2. Ask about the customer’s favorite graphical component.

3. Do the colors and shapes match the webpage concept?
1 2 3 4 5 b 7 o 9 | 10
Mot matching Average Matching

4_What shape, color, or graphic i1s your favonte? (check the appropnate box)
Banner Words Homepage main image
FPolicies Fictures Gallery




Technical Questions

3. Queries about how the site accomplished its goal to promote
its products.

5. Do you believe that all the steps in the buying stage are needed for the consumer?
1 2 3 4 5 b [ g 9 | 10
Mot useful Lseful Very useful

b. Order b links found on your homepage In sequence of usefulness?

7. Would you most likely order products online, or email us for orders?
1 2 3 4 5 6 7 8 9 | 10
Online Email

6. Do you feel that the buying process is as easy as most other sites you can buy things on?
1 2 3 4 5 b 7 ] 9 | 10
Mot Complete Partially Very Complete




Questions Honing in on Clarity

4. |s the site’s text easy to understand? Can you simply find the
contact us information?

9. After reading the information, do you feel that it 1s clear?
1 2 3 4 5 b [ & 9 | 10
Mot Clear somewhat Clear Very Clear

10. Are the Email Addresses easvy or hard to find on the website?
1 p 3 4 5 b i g g 10
Hard to Find Ok, Easy to Find




Checking Site Activity and Interactivity

5. We want to know what the customer thinks about the

amount of information we are querying, the level of activity, and
how often they plan on visiting the website.

11 |s the contact us form asking for too much or too little information?
1 2 3 4 b b 7 0 9 | 10
Too little O K. Too much

12. |s the number one strength of the website the images or the site concept?
1 2 3 4 b b 7 0 9 | 10
Concept Meither Images

13. Does the website involve enough activity?
1 2 3 4 ] b 7 3 9 | 10
Low actiity Medium High activity

14. How often would you surf the website? Circle one response in the days, weeks or months category.
1 2 3 1 2 3 4 2 3 4

Days Weeks Months




Website Value

6. Ask what is the value of the website.

15, After viewing the site, what value of sales do you figure this company does?

$5.000 $500.000
$50.000 $1.000.000
250.000 $5.000.000

16. Would vou do business with this company after viewing their website?
1 2 3 4 5 b [ 0 9 | 10
MNever Maybe Sure




Treating the Surveyed as Management

7. Asking the surveyed individual whether they would continue
with the web designer(s) or make changes.

17 If this was your company would yvou make any changes on the site?
1 2 3 4 5 b 7 0 9 | 10
MNever Mayhbe For Sure

16. Would you do business with the web designer on a personal web site?
1 2 3 4 5 b 7 0 9 | 10
MNever Mayhbe For Sure




ldentifying the Target Group

8. We want to ask the surveyed person to who the website
appeal.

19. To what gender does the website appeal?
1 2 3 4 5 b 7 0 9 | 10
IMale Female

20 Circle what age group would enjoy this site. Underline your age group.
0 | 10 )20 | 30 [ 40 | 50 | 60 | 70 | &0 | 90




Comments

9. A comment section can be added.

And a one ar two senience comment for the wel designer




Distribution

Make 25 to 50 copies of the two page, one piece of paper survey

Distribute the survey by hand, email and by web

Tabulate the survey results is covered in the next lesson
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